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T'engkful: Appreciation and Thanks

On behalf of the Gullah Geechee Cultural Heritage
Corridor and Commission, we thank the community
members, historic and heritage sites, tourism officials, tour
guides, artists and performers — and future visitors — who
generously provided their time, experiences, and expertise
to help us better understand the interest in Gullah
Geechee cultural heritage tourism. We believe there is
enormous potential for tourism to directly benefit Gullah
Geechee people and to support preservation and
conservation in the Gullah Geechee Corridor.

We also thank the Gaylord & Dorothy Donnelley
Foundation for generously funding this planning work
through their Artistic Vitality fund which provides general

. . . Dr. Dionne Hoskins-Brown, Chair
opero’rlons grcm’rs to arts OI’gCIﬂIZCITIOﬂS fo SUppOrT, Gullah Geechee Cultural Heritage Corridor Commission

strengthen and connect the Lowcounitry arts ecosystem.

Heather L. Hodges
Executive Director ,Gullah Geechee Cultural Heritage Corridor

Cover Photo: Gullah Museum of Hilton Head Island, SC.
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Visitors learn about the Gullah Geechee ring shout tradition in Riceboro, Georgia.

U.S. Market Study

Nationwide Survey of Travelers



Background & Objectives

This report presents a current profile of U.S. leisure travelers, revealing several segments of
travelers that have high potential for the Gullah Geechee Cultural Heritage Corridor.

The goal of the study is to help understand the potential for tourism across the Corridor
through insights gained from traveler behavior, attitudes, and travel spending. In addition
the study examines travelers’ interest in African American heritage and culture and their
interest in fraveling to the South for exploring these topics. It also determines the potential
for tfraveler spend in the Corridor.

This Market Study is part of a larger research effort funded by the Donnelley Foundation to
understand areas of need for successful fourism development as identified by the Gullah
Geechee community, the travel industry, and stakeholders.



Analytical Note

Results throughout this deck are reported on by “Total.” Any statistically significant differences by sub-groups
are noted on each slide. Definitions of the sub-groups:

Drive Market: Live in Florida, Georgia, North Carolina, South Carolina, Virginia, Tennessee, Alabama
Core/Visited: Travelers who had visited on last trip (last 18 months)

Corridor states: Florida, Georgia, North Carolina, South Carolina

Race: Caucasians, African American, Hispanic, Asian

African American Culture Enthusiasts: Travelers who say that the “availability of African American cultural, historic sites and
attractions” is “very important” in their choice of destinations.

Generations: Gen Zers, Millennials, Gen Xers, Boomers
Household Income (annual:) Under $100K, $100,000+

Gender: Male, Female, LGBTQ

Note: Significant differences at the 5% confidence level are noted in call out boxes on the slides. In addition, on several of the charts there are
yellow circles that draw attention to certain numbers, these do not necessarily indicate ones that are statistically significant, they are simply
there to highlight a point.

(C) 2020 Gullah Geechee Cultural Heritage Corridor



Key FIndings

The potential leisure spend for the Gullah Geechee Corridor States is $34B. This is based on travelers
who have both indicated they would visit one of the Gullah Geechee sites asked about in the
study and expressed interest in visiting African American heritage sites in the South.

Food & beverage is the largest category of trip expenditures for leisure fravelers, with an average
spend of $250 and “experiencing local cuisine” is the most popular activity fravelers participate in
(65%), setting the stage for the promotion of Gullah Geechee foodways.

With shopping at 80% and visiting state and local parks at 50% and historic sites at 58%, the Corridor
provides ample amenities and activities highly sought by these travelers.

Travelers who say they will visit the area are more likely to shop than other travelers: Outlets (50% vs. 38%),
Malls, (60% vs. 46%,) local artisans/crafts (51% vs. 38%,) shopping downtown locations (51% vs. 38%)

More than 80% of travelers use some type of paid lodging (hotel/motel (52%), B&B (11%), shared
economy [e.g. Airbnb,] (11%), condo/home/apartment rental, (9%) presenting a very positive
message for cooperation with area destination marketing organizations and their hotel partners.
Both digital and on-site promotional material at these lodging locations can assist in raising brand
awareness among lodging guests.



Key FIndings

Overall, the relative importance of African American culture in choice of a destination is high
with 36% of all fravelers ranking it either “very important” or “somewhat important,” and with
African Americans (50%) and Millennials (49%) statistically more likely to say it has this level of
Importance.

In addition, African Americans (39%) and Millennials (28%) are much more likely to consider it “Very
Important” compared to other travelers (19%).

More than a third of all U.S. travelers (36%) say that “the availability of African American cultural,
historic sites and attractions” is either “very important” (19%) or “somewhat important” (17%) in
their choice of leisure destination.

African Americans (39%) and Millennials (28%) are much more likely consider it “very Important”
compared to other respondents (19%).

(C) 2020 Gullah Geechee Cultural Heritage Corridor



Key FIndings

Average spend on lodging per trip is $399.

Nearly one-half (46%) of all travelers stayed 3-5 nights on their last leisure frip.

Nearly 60% of these travelers traveled under 500 miles to their last vacation destination, which
includes 38% who traveled 250 or less, providing evidence of the radius the Corridor may
want to consider for its outreach and marketing efforts.

The extended planning period of many travelers (between two to six months), presents
opportunities for building on the positive associations travelers already have about Gullah
Geechee culture, further defining these qualities with travel experiences and ultimately,
Increasing interest in repeat visitation.

With just over one-fifth (22%) of African American Culture Enthusiasts (ACE) planning their
travel within 1-6 days of departure, there exists an opportunity for influencing spontaneous
travel or last-minute “impulse buys.”
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Key FIndings

Nearly one in four travelers are aware of
the term Gullah Geechee and have
positive perceptions of it (24%).

A larger percentage of the Drive market is
aware of the term (37%) and just over half
of all African American Culture Enthusiasts
(ACE) are aware (51%).

Other segments with higher levels of
awareness of the ferm Gullah Geechee
include African Americans (41%), LGBTQ
(42%), Millennials (34%) and affluent
travelers (32%).

The Mclntosh County Shouters of Bolden, Georgia are NEA National Heritage Fellows.

(C) 2020 Gullah Geechee Cultural Heritage Corridor



Key FIndings

More importantly, these travelers had very positive associations with the specifics of Gullah
Geechee people including history/heritage, locale in the coastal region, unique language,
historic contributions to the region’s economy. These attributes are very positive and indicate
areas of interest and opportunities for more education.

Likewise, there exists a strong awareness of key Gullah Geechee destinations and historic sites
asked about in the study, particularly among the Drive market, African American, African
American Culture Enthusiasts, Millennials and LBGTQ travelers.

This is good news for the Corridor as “awareness” is the cornerstone of awareness and from
here efforts should be directed to educating travelers who have awareness of the Gullah
Geechee culture to the tourism offerings of the Corridor while continuing to raise awareness
among travelers who participate in activities in the Corridor offers and have interest in
traveling to explore African American heritage.

(C) 2020 Gullah Geechee Cultural Heritage Corridor



Key FIndings

Higher levels of awareness of the words Gullah Geechee correlates highly with intent to visit
the Corridor. Travelers with significantly higher levels of intent to visit include:

Travelers who have visited the Corridor states on their most recent trip in past 18 months (meaning
high ‘intfent to return’ to the region)

Travelers who live in the “Drive Market,” for the Corridor, defined as the Corridor states and
surrounding (Tennessee, Alabama, Virginia.)

“African American Cultural Enthusiasts,” for whom African American heritage is a driver in their choice
of destination (60% are African American, 30% Caucasian, 10% other racial backgrounds.)

African Americans
Millennials

LGBTQ

(C) 2020 Gullah Geechee Cultural Heritage Corridor



Key FIndings

Those who have recently visited the Corridor States (NC, SC, GA, FL) and those who express
intent to visit the Gullah Geechee attractions in the Corridor participate in the following travel
activities significantly more than those who haven't visited or are not as interested in the area.

festivals

historical performances

historical museums

historical sites

African American history museums

aguariums
botanical gardens
plantations
outdoor sports

VVVVVVVVVYVY

African American cultural events and atftractions

VVVVVVVVVVY

golfing

beaches

parks

farmer markets

night life

amusement parks

shop outlet malls

shop in malls

shop in downtown areas
shop local artisans/crafts
themes trails

(C) 2020 Gullah Geechee Cultural Heritage Corridor



Key FIndings

And, those who are interested in visiting Gullah Geechee attractions in the Corridor are more
likely than those who have not visited to:

Use destination apps, apps from service providers and travel magazines to gather information about
leisure trips significantly more than those not interested in the areaq.

Use Disney.com, Snap Chat, TripAdvisor and Travel Blogs.

These travelers are also more educated, earn higher incomes, are younger (under 40) and more
have children under 18, compared to those not interested in the areaq.

Themed "trails” also are popular among U.S. leisure travelers. About a fifth (22% )of travelers.
say they strongly agree that they would “follow themed ftrails for hundreds of miles to find
attractions and sites that follow a particular theme.”

Another 30% say they “somewhat agree” they would follow a themed trail. Together, 52% of travelers
have either strong or moderate interest in themed trails.

(C) 2020 Gullah Geechee Cultural Heritage Corridor



Key FIndings

African American heritage is a motivator for travel.

Learning more about the African American experience would serve as a strong motivator for
about a quarter of U.S. travelers to take a trip (23%)

Another 23% of travelers say this is “somewhat’ of a motivator

Just under a quarter of all travelers (24%) express strong interest in visiting sites in the
South that are of historic significance to African Americans.

In addition, 27% say they are “somewhat” interested

And travelers will go “off the beaten path” to find African American sites

Twenty-two percent of travelers “strongly agree with the statement *| will go out of my way and
off the beaten path to visit sites of historical significance to African American travelers.”

Another 27% say they “somewhat agree” with that statement.

(C) 2020 Gullah Geechee Cultural Heritage Corridor
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2019 Juneteenth Festival at Historic Mitchelville on Hilton Head Island, SC.



Number / Types of Trips

US leisure travelers take an average of 3.6 leisure trips per year. Their average
number of business trips is 1.6.

Travelers also combine business and leisure travel. When they are traveling within
the US, the average of these combined trips is 1.6, and outside the US, it's 1 trip

annually.
Number of Trips

Core/ AA Cult GG Likely
Average Total Visited Enth+ GG Aware Visit
Leisure
Within US 3.6 3.6 3.4 3.7 3.5
Business
Within US 1.6 1.5 2.0 2.8 2.0
Combined
Business/Leisure 0.6 1.6 2.2 2.7 1.9
Within US
Combined
Business/Leisure 1.0 1.0 1.8 2.1 1.5
Qutside US

Thinking of all the trips you have taken away from home at least 50 miles one- way OR where you spent at least 1 overnight in the past 12 months, approximately how many of these trips were for

each of the purposes listed below?
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US, the average of these combined trips is 1.6, and outside the US, it's 1 frip annually.

Number of Trips

(of1(-Y AA Cult GG Likely
AL Visited Enthe  CCAWAre  — yih
Leisure
Within US 3.6 3.6 3.4 3.7 3.5
Business
Within US 1.6 1.5 2.0 2.8 2.0
Combined
Business/Leisure 0.6 1.6 2.2 2.7 1.9
Within US
Combined
Business/Leisure 1.0 1.0 1.8 2.1 1.5
Qutside US

Thinking of all the trips you have taken away from home at least 50 miles one- way OR where you spent at least 1 overnight in the past 12 months, approximately how many of these trips
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Number / Types of Trips

Percentage of Business Travel
Includes Personal/Leisure Activities

The majority (81%) of travelers

PersonalLelsure Acth . —|
Personal/Leisure Activity during % - 7% 19%

their business travel. 10% - 19% 8%
20% - 29% 10%
Boomers are much more likely 30% - 39% 0%
than other generational groups 40% - 49%
to apportion none of their 50% - 59% 9%
business fravel time towards 60% - 69%
personal/leisure activities. (44%) 70% - 79%
80% - 89%
20% - 99%
100%

What percentage of your annual business travel includes personal, leisure activities? (IF NONE, ENTER 0) _ )
(C) 2020 Gullah Geechee Cultural Heritage Corridor



Types of Leisure Trips

Vacation is by far the most common (69%) type of leisure trip, followed by Visiting
friends and relatives (55%).

Notably, those travelers with ethnic backgrounds or who are Interested in AA Culture
took several other types of trips such as Weekend getaway, Family Reunion,

Weddings/Special event, efc.
Visiting friends and relatives

. . 65% Boomers
Leisure Trips

Weekend getaway

ion I :
Vacation 69% 47% AA Cult Enthusiasts

Visiting friends and relatives I 55% 44% Millennials
I 38, . .
Weekenc.j getaway 38% Family Reunion
Family Reunion s 23% 38% Asians
Wedding or special event m—— 1% 32% Hispanics
9 orsp 217 35% AA Cult Enthusiasts+
Sports event IS 5% 30% AA Cult Enthusiasts
Girls-only getaway . 12% .
- . Wedding or special event
Church / religious group outing s 7% 36% Asians
Sorority / Fraternity / Masonic 6% 30% Millennials
Schoolreunion Wl 5% Girls-only Getaway
Guys-only getaway Bl 4% 19% African Americans

19% AA Cult Enthusiasts+

Other mm 7%

Which of the following types of trips did you take during the past 12 months?2 (C) 2020 Gullah Geechee Cultural Heritage Corridor



States Visited on Leisure Trip

State(s) Visited Last Leisure Trip

Of the four corridor states, Visitors to Corridor States on Last Leisure Trip Florido meeessssssssssssss 337
Florida was by far the most Californic; n— 207
popular having been Florida I 7 6% New York s 13%
visited by three-quarters Georgic mmmm—13%
(76%) of travelers. North Carolina IS 48% Texas mmm— 1%

North Carolinc s 9%,
As for the most recent Georgio NI 47% Nevada mmss 8%
leisure trip, Florida was also South Caroling 1% Arizonc g7
number one visited by 33%, R, o7 Coloraso it
followed by California at South Caroling i ¢%
20%. llinois e 6%

Washington mmm 5%
Tennessee mmm 5%

New Jersey mmm 5%
Virginia mm 4%

Pennsylvania mm 4%

Ohio mm 4%

Missouri mm 4%

Louisionc mmm 4%

Which of the following destinations have you ever visited for a leisure or vacation trip? Kentucky mm 4%
Thinking about your most recent leisure frip, what state(s) did you visite Please select all that apply. ..

Hawaii mm 4%

Alobama mm 4%

(C) 2020 Gullah Geechee Cultural Heritage Corridor



Timing of Booking Leisure Trip

Timing of Booking Trip

44% of travelers booked their W
leisure trips well ahead of time, 0t Same Day of Trip | 1% 22% AA Cult Enthusiastss
between 2 and 6 months. —

. 1-6 Days Before 8% 1 Meae 1 Merilh Ber
While roughly one-quarter (24%) E 37%e§5p8mcs°” —
within the past month before their  Week o | Monin 15%
trip.

) \ 1-2 Months Before 17%
Asians (23%) and African
American Culture Enfhusiasts 23 Months Before 3%
(ACE) (22%) were more likely than
others to plan last minute at 1 to 6 3-6 Months Before 21%
Days Before.
. . 6-12 Months Before 13%
Hispanics (37%) were also more
likely to book a frip closer to the More Than 12 Months o
Before °
departure date, between one

week to a month beforehand.

Thinking of your most recent leisure trip, how far in advance of your departure date did you start booking the trip? (C) 2020 Gullah Geechee Cultural Heritage Corridor



Travel Companions on Leisure Trip

The most common travel Travel Companions
companions were d
Partner/Significant other or Spouse. Partner/Sig Other 26%
Nearly one-in-five (19%) traveled Spouse 25%
with Children under 18, Friends and o
Other qu"y. Child/children under 18 19%
The average number of people in Friend(s) 19%
the travel party was 3.6, among Other family .
these 2.3 were from the household.
Alone 17%
Number of People
e Child/children over 18 7%
(of1(-V} AA Cult GG .
A Total o Likel
verage old Visited Enth+ Aware {Ii(:iiy Co-worker(s) 5%
'”PT;‘?T\;G' 3.6 &0 38 35 35 Organized group I 1%
From
Household 2.3 2.4 2.5 2.7 2.5

With whom did you travel on this most recent tripe Please select all that apply.
Including yourself, how many people were in your travel party on this most recent leisure trip2 Please include people from your

household and friends/family who accompanied you but not those you met as part of a group tour. (C) 2020 Gullah Geechee Cultural Heritage Corridor
Including yourself, how many people from your household were on this most recent leisure trip?



Transportation on Leisure Trip

Plane and Automobile were the two main modes of transport for travelers on their last
leisure trip.

The average spent to get to the destination is $293, while the average spent once at
the destination is $97.

_—
Mode of Trqnsporiqﬁon Transporiaﬁon Spend m
* Airplane 3% ;
. Average \%:?i;:é A;“ tﬁ:" GG Aware GGVIi.;Ii(tely
Automobile (non-rental) 43%
Rental car 32%
To Destination $293 $323 $273 $238 $286
Bus 9%

Train 7%
At Destination $97 $119 $122 $95 $107

Ship 5%

Recreational Vehicle / Camper @ 2%

“ Other |m 2%

Which modes of transportation did you use on this trip2 (select all that apply) . :
Amount Spent: Transportation To Destination; Transportation At Destination (C) 20208 cechee Cultural Hentage Comidor



Distance Traveled for Leisure Trip

Distance fraveled away from home varied considerably: one-fifth (21%) traveled 100
miles or less, while one-quarter (24%) went as far as over 1000 miles. This can be
largely attributed to the different modes of fransportation taken—plane vs.

Car. Average distance traveled by travelers is 742 miles.

Distance Traveled

9 100 or less 101and 250 251 and 500 501 and 1000 Over 1000
" miles miles miles miles miles
9 tan, 21% 17% 20% 18% 24%
anun?®

GG
Core/ AA Cult GG .
Average Visited Enth+ Aware le.e.ly
Visit
742 663 671 586 630
miles miles miles miles miles

On your most recent leisure trip, how far did you travel from your home one-way to get to this destination? (C) 2020 Gullah Geechee Cultural Heritage Corridor



Accommodations on Leisure Trip

Roughly half (562%) of travelers stayed at a Hotel during their last leisure trip, while just over
a third stayed at a friend’s or family’s home.

Overnight Accommodations

52%
36%
11% 11%
9% 7% 6% %
| L I ] ] I
Hotel / Motel /  Family or friends Bed and Sharing Rentalcondo/ Recreational Owned second Timeshare
Resort home Breakfast economy home / apt Vehicle / home / Condo/
(Airbnb,VRBO, Camper / Tent Apt
etc.)

Which of the following types of accommodations did you use on this most recent trip2 (C) 2020 Gullah Geechee Cultural Heritage Corridor



Number of Nights / Spending on Leisure Trip

» Nearly one-half (46%) stayed 3 to 5 nights on their last leisure trip.

» The average amount spent on lodging per trip is $399.

.

Number of Nights

1 Night 6%

Core/ AA Cult GG Likely

GG Aware

TG Visited Enth+ Visit

2 Nights 14%

3 Nights 18%
$358 $438 $318 $220 $321
4 Nights 16%

5 Nights 12%

6 Nights 9%

7 Nights 1%
8+ Nights 8%

How many nights did you stay at the destination while on this tripe

Amount Spent: Lodging (C) 2020 Gullah Geechee Cultural Heritage Corridor



Spending Behaviors on Leisure Trip

Average spending per trip is $250 on Food and beverage, $156 on Entertainment and $193 on Shopping.
Travelers who say they will visit the area are more likely to shop than other travelers: Outlets (50% vs.
38%), Malls, 6(0% vs. 46%,) local artisans/crafts (51% vs. 38%,) shopping downtown locations (51% vs. 38%)

m Spending Behaviors During Trip d

Core/ AA Cult GG Likely
Visited Enth+ GG i Visit
$250 $306 $252 $167 $251
Food/Bev
$156 $189 $172 $123 $171
Entertainment
$193 $260 $259 $220 $253
Shopping

Amount Spent: Food & Beverage, Enterfainment, Shopping (C) 2020 Gullah Geechee Cultural Heritage Corridor



AcTivities on Leisure Trip

Experiencing Local Cuisine is the most common activity among travelers (65%) followed by Shopping Participation is higher
Downtown (56%). He next most popular is outdoor-oriented activities like Visiting State/Local Parks across the board for:
(50%), Beaches (49%), and Participating in Sporting Activities (Biking, Boating, Hiking, etc.) (48%). Millennials
Following is Shopping in a Mall (46%) and Going Out At Night(42%). Gen 7ers
. African Americans
Foodways Shopping Ouvutdoor Activities
. AA Cult Enthusiasts+
Io?éplf)??engcigﬁol 65% Shopped in o.downfown 56% Visited state or local parks 50% LGRT
—_— location
Visited beaches 49%
Visited local Shopped in a mall 46%
T ot 31% Participated in outdoor 48%
. Shopped for items made 5% sports / activities (hiking,. ! °
njoye . )
gourrrie}r/dining 28% by local arfisans and... Visited national parks 37%
at celebrity... :
P Shopped at an outlet malll 38% Attended sporting events
Toured wineries . (professional, minor... 2255
or breweries / or 28%
tasted locally... Shopped at an airport 31% Golfed 18%
Entertainment and Theme Parks Arts & Cultural Activities Cultural & Heritage Spa and Voluntourisn

Visited natural history / science museum or zoo

37%

Spa services

Participated in Visited historic sites

nighf life 42% Attended a festival ( music, arts, craft, food) 35% (mossoge,
Traveled 'off the beaten path' to visit an 35% Researched fomily fO(?ICﬂ, 23%
historical or culturally significant site ° history and 19% manicure,
Visited theme or Visited a cultural / heritage site to learn about 30% etc.)
(e}

a different culture or race other than mine

amusement 33% B ) Visited a museum 19%
parks Visited an aquarium that covered... e Volunteered
Visited a botanical garden or fook garden tour Attended an ' c?r
. . Attended a performance with historical / t that 17% participated 17%
even art... . .
Visited a casino 28% cultural significance in community

Attended theater / performing arts

Bachee CulturdfY&Rage Comidor
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Importance of African American Culture

INn Destination Choice

More than a third of all U.S. travelers (36%) say that “the African Americans
availability of African American cultural, historic sites
and attractions” is either “very important (19%) or 39%
“somewhat important” 17% in their choice of leisure .
1 1 27%
destination. 1%
African Americans (39%) and Millennials (28%) are much
more likely consider it “Very Important” to their choice 8% 5%
of destination. [ ] T
Very Somewhat  Neutral Not too Nof at all
Importance of AA Culture important | important important  important
33% Millennials
21% 28% 507
19%
17% 21%
9%
I I i I ’ i%
Very Somewhat Neutral Not too Not at all Very |Somewhat Neutral ~ Nottoo  Notatall
important important important important important | important important  important

How important is the availability of African-American cultural, historical sites and attractions in your choice of destinations for your Ieis@é ?rpp%g Gullah Geechee Cultural Heritage Corridor



Awareness of Gullah Geechee

About one-quarter (24%) of all fravelers say they are aware of the term “Gullah Geechee.”

Awareness of the term is significantly higher among the Drive Market (37%), African American
Culture Enthusiasts Plus (51%), African Americans (41%), LGBT (42%), Millennials (34%) and
affluent fravelers $100K+ (32%).

Awareness of Gullah Geechee
68% 44% m Total
Drive
- 55% o1e 56% AA Cult Enthusiasts+
45%, African American
41% 42% 40% LGBT
34% Millennials
32% m HHI $100K+

37%

24%

14%

8% 8% 9% , 9%
7% 4%

| ____ .
Yes No Unsure
Have you heard of the term "Gullah Geechee" in reference to African-American history and culture? (C) 2020 Gullah Geechee Cultural Heritage Corridor




Perception of Gullah Geechee

o - Perceptions
In general there are positive associations

with the term Gullah Geechee.

Good / favorable / excellent / nice / important 16%
When getting more specific, travelers sock | Al e / heri e SE const .
associated it with African culture on the e/ Aledn culive Fheiage on fhe st cods °
Southeast coast. Descendants from African slaves / West Africa
A|SO, it has to do with descendants and Type of language / slave language / Creole dialect
Thelr diSﬁan 1'ype Of Icmguage. Residents of SE / Carolinas / coast / islands
Finally, fravelers mention the areas Gullah culture / heritage on the coast
geographically associated with it. . . ,
Freedom / Fight against racism
. 0 . . Peopl isti helpi h oth
It's the island community in South Carolina with a very eople assisting / helping each other
distinct African American culture. About culture / Good culture / heritage (general)
Thg Gullah Geechee people are despendopfs of African / Ethnic history / Historical
Africans who were enslaved on the rice, indigo and Sea
Island cotton plantations of the lower Atlantic coast Brand / Good brand / products
Gullah Geechee is a unique, creole language spoken in Festival / Event for African history
the coastal areas of North Carolina, South Carolina,
Georgia and Florida. All others 8%
It's a language developed by African Slaves in SC ol% 16% 2(3%

Have you heard of the term "Gullah Geechee" in reference to African-American history and culture? (C) 2020 Gullah Geechee Cultural Heritage Corridor



Awareness of Gullah Geechee Destinations

Overall awareness for Drive African Am. ~ AA CultEnth+  Millennials
The GU | | a h GeeC hee Magnolia Plantation, Charleston, SC 34% 46% 47% 51% 39% 53%
destinations is hig hest Jekyll Island Museum, Jekyll Island, GA 29% 48% 44% 48% 35% 37%
C]'I' Oﬂ@-ﬂ’]”’d (34%) for Brookgreen Gardens, Myrtle Beach, SC 26% 38% 40% 52% 31% 37%
the ngnoliq Boone Hall Plantation and Gardens, Charleston, SC 26% 38% 38% 48% 34% 43%
qu ni-qﬁon in Lincolnville Historic District, St. Augustine, FL 26% 31% 40% 46% 36% 35%
Chqueston, SC. Cumberland Island National Seashore Park and Museum, St. Mary's, GA 25% 36% 36% 52% 32% 40%
Kingsley Plantation, Jacksonville, FL 25% 32% 39% 56% 34% 38%
Although, among key Fort Mose, St. Augustine, FL 25% 32% 36% 46% 36% 31%
GUdIeﬂCGS SUCh qas Red Bank Plantation House, Jacksonville, FL 24% 28% 35% 47% 32% 36%
Drlve MGrkeT, AfI’ICC] N Rice Museum, Georgetown, SC 23% 28% 38% 46% 30% 34%
AmerICGﬂS, AfI’ICC]ﬂ Gullah Museum, Hilton Head, SC 23% 36% 39% 49% 28% 33%
. Gullah Heritage Trails, Hilton Head Island 22% 34% 39% 46% 28% 34%
Ar?herlca?_ CU ILU = . | Sweet Grass Baskets in Charleston City Market, SC 22% 33% 34% 43% 28% 29%
En UsIas S' Ml enniais Poplar Grove Plantation, Wilmington, NC 22% 30% 34% 49% 32% 38%
Gnd @' GWG reness Bellamy Mansion Museum, Wilmington, NC 22% 31% 35% 46% 32% 39%
1S nOTGbly hlgher‘ Gullah Geechee Tours, Charleston, SC 21% 32% 39% 48% 28% 31%
The mOST SigniﬁCOnf Fort Frederica National Monument, St. Simon's Island, GA 21% 29% 34% 43% 30% 29%
differences are Daufuskie Island, SC 21% 31% 31% 44% 26% 27%
Omong AfriCOn Pin Point Heritage Museum, Savannah, GA 20% 28% 33% 43% 29% 28%
AmeriCO ns, AfriCOn Penn Center, St. Helena Island, SC 19% 26% 33% 39% 26% 29%
American Culture Harrington School, Brunswick, GA 19% 25% 33% 41% 28% 31%
Enthusiasts, and McLeod Plantation, SC 19% 22% 34% 43% 29% 27%
LGRBT. Sapelo Island, GA 18% 27% 29% 43% 28% 27%
AVERAGE 23% 32% 37% 46% 31% 34%

For each of the following please indicate if you are aware of the place or attraction and then tell us how likely you are to visit that place or affraction. (C) 2020 Gullah Geechee Cultural Herifage Corridor



Awareness of Gullah Geechee Destinations

Overall awareness for Drive African Am. ~ AA CultEnth+  Millennials
The GU | | a h GeeC hee Magnolia Plantation, Charleston, SC 34% 46% 47% 51% 39% 53%
destinations is hig hest Jekyll Island Museum, Jekyll Island, GA 29% 48% 44% 48% 35% 37%
C]'I' Oﬂ@-ﬂ’]”’d (34%) for Brookgreen Gardens, Myrtle Beach, SC 26% 38% 40% 52% 31% 37%
the ngnoliq Boone Hall Plantation and Gardens, Charleston, SC 26% 38% 38% 48% 34% 43%
qu ni-qﬁon in Lincolnville Historic District, St. Augustine, FL 26% 31% 40% 46% 36% 35%
Chqueston, SC. Cumberland Island National Seashore Park and Museum, St. Mary's, GA 25% 36% 36% 52% 32% 40%
Kingsley Plantation, Jacksonville, FL 25% 32% 39% 56% 34% 38%
Although, among key Fort Mose, St. Augustine, FL 25% 32% 36% 46% 36% 31%
GUdIeﬂCGS SUCh qas Red Bank Plantation House, Jacksonville, FL 24% 28% 35% 47% 32% 36%
Drlve MGrkeT, AfI’ICC] N Rice Museum, Georgetown, SC 23% 28% 38% 46% 30% 34%
AmerICGﬂS, AfI’ICC]ﬂ Gullah Museum, Hilton Head, SC 23% 36% 39% 49% 28% 33%
. Gullah Heritage Trails, Hilton Head Island 22% 34% 39% 46% 28% 34%
Ar?herlca?_ CU ILU = . | Sweet Grass Baskets in Charleston City Market, SC 22% 33% 34% 43% 28% 29%
En UsIas S' Ml enniais Poplar Grove Plantation, Wilmington, NC 22% 30% 34% 49% 32% 38%
Gnd @' GWG reness Bellamy Mansion Museum, Wilmington, NC 22% 31% 35% 46% 32% 39%
1S nOTGbly hlgher‘ Gullah Geechee Tours, Charleston, SC 21% 32% 39% 48% 28% 31%
The mOST SigniﬁCOnf Fort Frederica National Monument, St. Simon's Island, GA 21% 29% 34% 43% 30% 29%
differences are Daufuskie Island, SC 21% 31% 31% 44% 26% 27%
Omong AfriCOn Pin Point Heritage Museum, Savannah, GA 20% 28% 33% 43% 29% 28%
AmeriCO ns, AfriCOn Penn Center, St. Helena Island, SC 19% 26% 33% 39% 26% 29%
American Culture Harrington School, Brunswick, GA 19% 25% 33% 41% 28% 31%
Enthusiasts, and McLeod Plantation, SC 19% 22% 34% 43% 29% 27%
LGRBT. Sapelo Island, GA 18% 27% 29% 43% 28% 27%
AVERAGE 23% 32% 37% 46% 31% 34%

For each of the following please indicate if you are aware of the place or attraction and then tell us how likely you are to visit that place or affraction. (C) 2020 Gullah Geechee Cultural Herifage Corridor



Likelihood to Visit Gullah Geechee Destinations

AWG reness an d Drive African Am.  AA Cult Enth+  Millennials
Likelihood 1-0 ViS"- Magnolia Plantation, Charleston, SC 24% 33% 33% 48% 33% 39%
Oppeor .I-O Correlq.l-e_ Jekyll Island Museum, Jekyll Island, GA 24% 34% 32% 45% 29% 35%
i.e., .I_he more aware Brookgreen Gardens, Myrtle Beach, SC 23% 32% 34% 47% 28% 31%
Trgvelers are Of a Cumberland Island National Seashore Park and Museum, St. Mary's, GA 23% 27% 32% 50% 32% 35%
. . Daufuskie Island, SC 22% 30% 30% 47% 28% 31%
deShndhon' The more Fort Mose, St. Augustine, FL 22% 29% 28% 46% 28% 29%
|Ike|y They are TO wd nT Lincolnville Historic District, St. Augustine, FL 22% 27% 32% 44% 28% 30%
TO VIS”-- Gullah Heritage Trail Tours, Hilton Head Island 21% 30% 34% 46% 29% 30%
h d Pin Point Heritage Museum, Savannah, GA 21% 30% 36% 47% 26% 31%
T € sdme audiences Sweet Grass Baskets in Charleston City Market, SC 21% 30% 31% 43% 28% 28%
Who Ore aware Of The Kingsley Plantation, Jacksonville, FL 21% 30% 29% 48% 29% 34%
deSTI nOTlonS are mOST Boone Hall Plantation and Gardens, Charleston, SC 21% 29% 27% 45% 28% 23%
|nTereSTed |n VISlTlng Red Bank Plantation House, Jacksonville, FL 21% 28% 27% 46% 27% 30%
Them . Penn Center, St. Helena Island, SC 20% 24% 29% 47% 28% 29%
The one that stands Gullah Geechee T'ours, Charleston, SC 20% 30% 32% 48% 26% 26%
OUT _I_he mOST iS The Gullah Museum, Hilton Head, SC 20% 25% 31% 41% 30% 29%
AfriCO n AmeriCO N Fort Frederica National Monument, St. Simon's Island, GA 19% 26% 25% 40% 26% 27%
CUH'Ufe EnThUSiOSTS. Poplar Grove Plantation, Wilmington, NC 19% 26% 27% 44% 27% 25%
Rice Museum, Georgetown, SC 19% 25% 32% 44% 26% 25%
Bellamy Mansion Museum, Wilmingfon, NC 19% 23% 29% 47% 26% 31%
Harrington School, Brunswick, GA 18% 22% 32% 45% 27% 28%
Sapelo Island, GA 18% 25% 26% 41% 25% 33%
McLeod Plantation, SC 16% 22% 23% 38% 25% 23%
AVERAGE 21% 28% 30% 45% 28% 30%

For each of the following please indicate if you are aware of the place or attraction and then tell us how likely you are to visit that place or affraction. (C) 2020 Gullah Geechee Cultural Herifage Corridor
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Conclusion: Potential Leisure Traveler Spend in Gullah
Geechee Corridor is $34 Billion

Spending for Loading , Food, Entertainment, Shopping (2020)
Sample size 1,000
Average spend for lodging, food, entertainment, $1,034
shopping (and transportation costs at the destination)

Estimated Leisure Trip(s) to Gullah Geechee Corridor ]
Traveling population interested in Corridor (millions) 30M
Median Household Size 3
Estimated Traveler Spend in Corridor (in Billions) $34B

Source: U.S. Census Note: Formula (Average Total Spend * Estimated Leisure Trips *Estimated Population) / Median Household Size
= Estimated Economic Impact (in Billions) Total Spend (includes lodging, food, entertainment, shopping), Leisure Trips and

Population Estimates Rounded.
(C) 2020 Gullah Geechee Cultural Heritage Corridor



For more information:

Gullah Geechee Cultural Heritage Corridor
2817 Maybank Highway, Suite 1

Johns Island, South Carolina 29455
843-818-4587

E-mail: info@gullahgeecheecorridor.org

Mandala Research
Laura Mandala

703.798.5452

A\ | ' g e ‘ =g
Descendants of Gullah Geechee families on St. Simons Island, Georgia visit the Gullah Geechee
Cultural Heritage Corridor tent at the Georgia Sea Island Days Festival in 2019.


http://www.gullahgeecheecorridor.org/
mailto:Laura@MandalaResearch.com
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